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RTI 21-22-7 The following information has been released in relation to a request for information 
relating to grants made to the Tasmanian Hospitality Association 
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Tasmanian Hospitality Association 

Playing It Safe 

Exit Report 

April 2021 

Introduction 

The following report has been drafted to meet the requirements of the Tasmanian government 

grant of $150,000 to the Tasmanian Hospitality Association (THA) to "Develop a hospitality specific 

public awareness campaign to keep patrons informed of the current restrictions in place in 

Tasmania". 

The campaign also had an underlying objective to encourage patrons to behave in an appropriate 

manner towards hospitality industry staff. As the restrictions due to the Coronavirus began to ease 

the industry noted a significant rise in poor patron behaviour, particularly towards venue staff 

advising of the new regulatory and operating requirements. 

The on air and in-venue campaign was delivered between 12 February 2021 and 15 April 2021. 

There were three main elements to the campaign: 

• Television advertisements;

• Social media advertising; and

• In-venue static displays.

The advertising was supported by a campaign landing page www.playitcovidsafe.com.au and a 

media event was held to launch the campaign. 

Attached are the final reports from the media placement company CorComms detailing the 

engagement and reach achieved. 

The Creative 

The messaging approach centred around shared responsibility and polite prompting, raising an 

awareness of the need to maintain Covid-safe behaviours to keep enjoying hospitality venues. We 

favoured an amenable approach, seeking viewer empathy for the hospitality employee dealing with 

the sometimes-tiresome task of asking for patron compliance. 

The campaign tagline was 'Play it Covid-Safe' with the key message "Please follow staff directions to 

play it Covid-safe and we can all keep up the good times." 

Summary of Outcomes 

1. Television Advertisements

The full details of the advertising are provided in the attached TV Performance Report from Cor 

Comms. 
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March 2021 Progress Report: GCE Program 

Program/Project Activities completed in the Progress Outcomes (including 

Reporting Period feedback)) 

Project Reviews complete and Completed Interim report updated, to 
Management recommended amendments be provided at Steering 
Plans reviewed submitted to the Steering Committee meeting for 

Committee. approval 

Manage Collect data on venue engagement Ongoing Program Delivery 
Contractor and continue processes of venue managed. 
Engagement with progress through Program Analysis and data 
Venues outcomes continuing to be 

developed. 

Implement new Shorten number of contacts with Completed More functional 
engagement venues and provide more video engagements in a shorter 
Strategy web-based tools to provide venues timeframe. 
following with info that will promote 

Program Reviews participation. Capacity to provide 
Participation Certificates at 

Additional comments 

The initial Project 
Management Plan was 
scheduled for review prior 
to the inaugural steering 
committee meeting. 

Done with weekly 
submission of accounts and 
venue contact details. 
Contractor fleet continues 
to evolve and change. 
1 Contractor is now 
Managing Program delivery 
and Contractor 
Engagement. 
8 Contractors 1/1/20, 1 
Manager and 8 Contractors 
1/1/21. 5 Current 
Contractors are new from 
1/1/20. 
Changes to engagement 
cycle in play. 
Now a Business Health 
Check rather than a survey, 
with Contractors 
Developing a Busines 
Support Plan for venues 

Planned Activities 

Next Quarter (to 

be reported on at 

next Steering 

Committee 

meeting) 

This project 
management plan 
will be used as a 
guide to 
implement 
activities for 2018-
2022 
Continue to 
monitor, evaluate 
and amend. 

Seek and Appoint 
new Contractors. 

Manage 
Contractor 
engagement 
strategy and 
Program Delivery 

Continue to 
monitor, evaluate 
and amend. 

Maintain focus on 
venue Awareness 
and Skills Sessions 
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